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About This Toolkit

ThisLungCance Awareness Social Media Tkibg November2015is designed N
to help public kealth professionals understartte functions and benefitsof | 52y Qi KI @S (1 KS
social media, establishlaingCancer Awareness Month social media strategy,A Y LJt SYSy (i (KA &

manage social media accounisplementFacebook and Twitter best You can still engage your

practices disseming LungCancer Awareness Month messagamgl evaluate audience by rweeting

their social media efforts. messages fron@GWCancerlnst
" >

Social Media 101

What is Lung Cancer Awareness Month?

November is LunGancer Awareness Month, which is an annual internaticaalpaign to raise awareness of the

disease and fundraise for research into its cause, prevention, diagnosis, treatment, survivorship and cure as well as to
support those affected by lungancer.

When is Lung Cancer Awareness Month?
LungCancer Aareness Mnth begins on November™ and ends orNovember30™.

Why use social media?
According to Pew Research Center“* As of January 2014, 7 4k% nogf Quooretlei sn.e” a
directly fardSn ItSlef (OO T’ Y Y dzy A Ol ,idogialdadid dar? dOrinéct milliors Bf hdicesto2 2 f

Increase the timelglissemination and potential impact of health and safety information

Leverage audience networks to facilitate information sharing

Expand reach to include broader, more diverse audiences

Personalize and reinforce health messages that can be more easihediadlr targeted to particular audiences
Facilitate interactive communication, connection and public engagement

Empower people to make safer and healthier decisibns.

=A =4 =4 =4 =4 =4

Social media tools include, bate not limited to: buttons and badges, online video shgr widgets, blogs, Twitter and
Facebook. This toolkit focuses on Twitter and Facelsioke“23% of online adults use Twitter as of Januar
“71% of online adul ts us4gccbrding o PevdRestarca €entorf September

What is Twitter?

Twitter is an online social networking and microblogging service that enables users to send andreadGtharacter

text messages a | Mweede t“s . "  ATowitter, it id used dpy ntillns of people, organizations and businesses to
discover and share new informatioRor more information on who uses Twitter and what types of activities Twitter

users participate in, Twitter best practices and Twitter resourses,pages23 1 i n¢ ICHCI St G K [/ 2YYc
Social Media ToolkiBee als@ages 1213 belowfor Twitter tips anda summary of best practices.

What is Facebook?

Facebook is a social networking gitat allows people to create personal profiles and stay connected with others.
Companies, organizations and institutions also can create Facebook pages and become thtegratet o i ndi v i
networksand newsfeed. For more information on who uses Facebook, Facebook best practices and Facebook
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https://twitter.com/GWCancerInst
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
http://www.cdc.gov/healthcommunication/toolstemplates/socialmediatoolkit_bm.pdf
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
http://www.cdc.gov/healthcommunication/toolstemplates/socialmediatoolkit_bm.pdf
http://www.cdc.gov/healthcommunication/toolstemplates/socialmediatoolkit_bm.pdf

resources, see pages-369 i nTKEGDC'SY f G K/ 2YYdzy A Ol (Seédldsdpagds B-DibéldwfoeaS R A |
summary ofFaceboolbest practices.

Create Your Social Media Srrategy
CDC’ s Soc i aslareaivebdbad¥ediod te think through stepby-step and establish your social media
strategy. Below is a template and example of a social media strategy for your use, coueBy®f s Soci al Me

Template:

I needfill in the name of the projednitiative to engagespecify target aggroups, gender, race/ethnicity and
socioeconomic groupsith specify project contento get them to specify project outcomed will achieve my overall
goal withspecify timehours of staff timegpecify financial investmersind be ready to begin ispecify time The
duration of this initiative will bepecify time

Example:

| needthe lungcarcer awareness monthitiative to engageall age groups, both males and femalal races and

ethnicities and all socioeconomic groupith daily mix of relevant links, engaging infographics, photos, videos and
message$o get them tobecome more aware dfingcancer preventionandourorganiza on’' s ef f ort s t
cancer survivord.will achieve my overall goal withhoursof staff time,$0 (other than staff timeand be ready to begin

in one month The duration of this initiative will bene nonth.

, @GWCancerInst #CompCancer #LungCancer #LCSM


http://www.cdc.gov/healthcommunication/toolstemplates/socialmediatoolkit_bm.pdf
https://cdc.orau.gov/healthcommworks/SocialMediaWorks/SW
https://cdc.orau.gov/healthcommworks/Account/LogOn?signInArea=SocialMediaWorks

Sample Facebook Posts and Tweets

Week 1 (Monday, 2nd 7 Friday, 6t)

Date

Twitter post

Facebook post

Monday, November 2nd

We’ ve made progress, b
second most commonly diagnosed cancer among
men & womenin the US. Get the €as:
http://goo.gl/QNDshN#LCM

Tobacco use remains the single largest preventable cause of illness a
death in the US, yet more than 42 million Americans continue to smok
cigarettes. What are the true costs of smatFrom your body to society
everyone paysGet the factson smoking in the U.&s we Kicloff Lung
Cancer Awareness MontHittp://goo.gl/6rorSq

Tuesday, November 3rd

There are actions you can take to prevent
#lune ancer: Don’t smoke
second hand smoke & get your home tested for
#radon http://goo.qgl/Jgo6ep#L GV

November is Lung Cancer Awareness Mobik.you know that there are
steps you can take to premet l ung cancer ? Don’
avoid second hand smoke and get your home tested for radon:
http://goo.gl/Jgo6ep

Wednesday, November 4th

Each year, 150,000+ Americans die from
#LungCancer. That's almodtédeaths every day
But it’'s preventabl e.
http://goo.gl/L1ppPs

Cancer is a disease in which cells in the body grow out of control. Lur
cancer is the uncontrolled growth of abnormal célécause othanges in
the genes (DNA) inside the lung cells in one or both of the lungs. Rea
more about this diseasdtttp://qoo.gl/GcMTOf

Thursday, November 5th

Some #cancersurvivors are at increased risk for
#LungCancer. Suwaers who smoke should caH 1
800-QUITNOW to get help quitting #19W

Lungcancer survivorgsho continue to smokéave an increased risk of
receivinga second cancatiagnosis If you are a survivor or are a
caregiver or family member of a cancer surviwdio smokes, call-800-
QUIFNOW to get help with quittinghttp://goo.gl/grH8PQ

Friday, November 6th

You can prevent #lungcancer by quitting smoking
Call 2800-QUIFNOW to get help buildga quit
plan w @Smokefre&ov:http://goo.gl/iTmMBFC
#LCGM

Smokingcausedung cancer. Cigarettes are dangerous becdheg

contain nicotine, an addictive chemical. Find out if you are addicted to
nicotine by taking this quick quiz and find oesces to help you overcome
your addiction’http://goo.gl/StuZf7

, @GWCancerInst #CompCancer #LungCancer #LCSM


http://goo.gl/QNDshN
http://goo.gl/6rorSq
http://goo.gl/Jgo6cp
http://goo.gl/Jgo6cp
http://goo.gl/L1ppPs
http://goo.gl/GcMT0f
http://goo.gl/qrH8PQ
http://goo.gl/iTmBFC
http://goo.gl/StuZf7

Week 2 (Monday, 9t z Friday, 13t)

Date

Twitter post

Facebook post

Monday, November 9th

Learn from Rose, who developed #luagcer from
#smoking and eeded very difficult treatments to
save her lifehttps://go0.ql/3sydrE#LCM

When you smoke around your family, everyone smokes! The smoke f
your cigarettes, called secondhand smoke, can cause lung cancer ang
other health problems in people who have never smoked, even kids. T
a look at this infographic on lung cancer in Afridganerican men:
http://goo.gl/ZHANpv

If you are using Hootsuite, the image will automatically badted to
your post. If you are not using Hootsuite, Vidtp://goo.gl/ZHANpvand
right click on the infographic to save the image onto your computer. TH
upload your image for your Facebook post

Tuesday, November 10th

Hear from survivors about thefight against
#lungcancerhttps://goo.gl/il5n2W
#shareyourvoice

New studies have shown that leslose CT screenirggn save livesor
people with high risk of lung cancer wheegt certain guidelines. Find ou
whetheryou should talk to your doctor about getting screened for lung
cancer:http://goo.gl/5ifVFi

Wednesday, November 11

Make yair home #smokefree to prevent
#lung@ancer& heart disease from secondhand
smoke:http://goo.gl/sV85kSHL M
#preventionworks

What can you do to lower your risk of lung cancer?

1. Don’'t smoke. The most i mport
cancer is to not start smoking, or to quit if you smoke. Here isod gvay
to get started:http://smokefree.gov

2. Avoid secondhand smoke

3. Get your home tested for radon, a radioactive material that is natur,
present in some soil$ittp://goo .gl/xsz9B;j

Thursday, November 12

Secondhand smoke is no joke. It caas®re than
7300 #lungcancer deaths/yr. Protect those aroun
you by quitting:http://go0.gl/NO5SwYZ#LCSM

Secondhand smoke kilepp pl e who don’t s mokse
caused more than 7300 lung cancer deaths per year. Protect those ar
you by quitting:http://goo.gl/NO5SwYZ

Friday, November %R

For support in quitting, includingde quit coaching,
a free quit plan, free educational materials, and
referrals to local resources, calBD0-QUITNOW
(1-800-784-8669).

For support in quitting, including free quit coaching, a free quit plan, frg
educational materials, and referrals tochl resources, call800-QUIF
NOW (1800-784-8669).

, @GWCancerInst #CompCancer #LungCancer #LCSM


https://goo.gl/3sydrE
http://goo.gl/ZHANpv
https://goo.gl/il5n2W
http://goo.gl/5ifVFi
http://goo.gl/sV85kS
http://smokefree.gov/
http://goo.gl/xsz9Bj
http://goo.gl/NO5wYZ
http://goo.gl/NO5wYZ

Week 3 (Monday, 16t z Friday, 20th)

Date

Twitter post

Facebook post

Monday, November 16

Get your home testeldThe second leading cause ¢
#lung@ancer is radon, a radioactive gas found in
nearly al soils http://goo.qgl/taEu5r

Radon is a cancerausing, radioactive gas. You can't see radon and yo
can't smell it or taste it, but it may be a problem in your home. Radon i
estimated to cause many thousands of desmkach year. That's because
when you breathe air containing radon, you can get lung cancer. In fa
the Surgeon General has warned that radon is the second leading cay
lung cancer in the United States today. Only smoking causes more lur
cancer deats. Get your home testedhttp://goo.gl/taEusbr

Tuesday, November 17

You can take steps to prevent #lungcancer. Avoig
smoking or #quitsmoking & decrease your expos
to radon. Learn morehttp://goo.gl/IPFHVRHL.GGU

You can take steps to prevent #lungcancer. Avoid smoking or
#quitsmoking and decrease your exposure to radon. Learn more aboy
prevention and risk factorsittp://goo.gl/IPFHVP

Wednesday, November 1B

Even if yolve smoked for a long time, you can
greatlylower your risk of #lungmcer by #quitting.
Start here:http://qoo.gl/3X27DU

Smoking harms nearly every organ of the body and dampgasoverall
health. However, regardless of age, smokers can greatly reduce their
of disease, including lung cancer, by quitting. For help with quitting
smoking, call BOO-QUITNOW and visit www.smokefree.gov

Thursday, November 119

A#lungcancediagnoss can be overwhelming. Her
are top 5 Qs to ask your doc to help you understg
your options:http://goo.gl/1ev9SD

Being diagnosed with lung cancer can be overwhelming for patients a
caregivers. Here are top 5 queasti to ask your doctor to help you
understand the diagnosis and options to make decisions that are right
you: http://goo.gl/1ev9SD

Friday, November 20th

Every #lungcancer patient & caregiver needs a
guide. Accesgesources to get you on the right
track: http://goo.gl/XKaHwg

Getting news of a lung cancer d
patient or a caregiver. Use this resource as a guide through your lung
cancer journeyor you and your loved onekttp://goo.gl/XKaHwg

, @GWCancerInst #CompCancer #LungCancer #LCSM


http://goo.gl/taEu5r
http://goo.gl/taEu5r
http://goo.gl/IPFHVP
http://goo.gl/IPFHVP
http://goo.gl/3X27DU
http://goo.gl/1ev9SD
http://goo.gl/1ev9SD
http://goo.gl/XKaHwg
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Week 4 (Monday, 23rd 7 Friday 27 th)

Date

Twitter post

Facebook post

Monday, November 23rd

African Americans get #lungigcer more than any
other ethnic/racial groupAccess resources to helf
you #quit smokindnttp:/goo.gl/ILaqgQG

Tobacco use is the leading preventable cause of death and disease in
U.S. A recent study found that emerging tobacco products, such as e
cigarettesand hookah are gaining popularity among middle and high
school students. In this podca§&tDC tobacco expefRene Arrazola
discusses ways to prevent young people from using tobpooducts. All
forms of tobacco use are still harmful to your lungs arteotorgans.
http://goo.gl/Im7E26

Tuesday, November 24

Hookabh is still smokinddookahusersmaygetthe
same diseases as cigarette smokers, including
#lungancerhttp://goo.gl/Q7o0aVh#LEM

Although many Hookah users think it is less harmful, hookah smoking
many of the same health risks as cigarette smoking, including lung ca
even after the smoke is passed through watetp://goo.gl/Q7o0aVh

Wednesday, November #%

A woman’'s risk of dyin
than tripledsince 1964 Call 3800-QUITNOW for
help: http://goo.gl/SWt01j#LCSM

You can protect yourself from lung cancerdutting smding, testing
your home for radon and avoiding second hand smoke:
http://goo.gl/B5XcTk

Thursday, November 26

#Thanksgiving is time for family! Remember: if yg
smoke around them, you also put them at risk for
#Lung@ncerhttp://qoo.gl/z1yPvK#L GV

Happy Thanksgiving! As we gather with our friends and family this hol
remember to pass the turkey, not the secondhand smoke. If you smok
around your family, you also put them ask for lung cancer. Learn more
http://goo.gl/z1yPvK

Friday, NovemberZh

Seconthand smokamay causeflungcancerProtect
yourself & those around you by quitting. CaBQo-
QUITNOW

Seconthand smokamay causdung cancer and other health problems.
Protect yourself anthose around yodrom tobacco exposurby quitting.
Call :800-QUIFNOW

, @GWCancerInst #CompCancer #LungCancer #LCSM


http://goo.gl/lLaqQG
http://goo.gl/Im7E26
http://goo.gl/Q7oaVh
http://goo.gl/Q7oaVh
http://goo.gl/SWt01j
http://goo.gl/B5XcTk
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Week 5 (Monday , 30th)

Date

Twitter post

Facebook post

Monday, November @h

#Secondhandsmoke kills 41,000+ adult
nonsmokes/year from heart disease &
#lungcancer. CalF200-QUITNOW
http://goo.gl/HFcYe3# CM

For support in quitting, including free quit coaching, a free quit plan, fre
educational materials, and referrals to local resas,ccall I800-QUITF
NOW (1800-784-8669).

, @GWCancerInst #CompCancer #LungCancer #LCSM


http://goo.gl/HFcYe3

Sample Regional Facebook Posts and Tweets

Twitter regional messaging

#Lungancer claimed more thasinsert regional lungancer mortality statisticlives in<insert regionn 2012but
early diagnos savslives. Visit<insert shortened link>

There were<insert regional lungancer incidence statistidgdung@ncer cases diagnosed<imsert regionn
2012 The leading cause of lung cancer is smoking. Here are resources to help yeungait shortenedihk>

Facebook regional messaging

Mostindividualswith lung cancer face some level of emotional challenge both during and after treatment.
Patients may worry about the possibility that the cancer will return, or may be concerned about physig<hs
or psychological and social weking. Support groups are available for patients, families, friends and caregivg
<insert region>For more information, visitinsert shortened link>

Cigarette smoking is the number one factor that increases ghance of getting lung cancer, but quitting is har
We can provide you with guidance and resources to help you quit. For more informatiorjngsitt shortened
link>

Are you or your loved one a lung cancer survivor? Cancer survivors need special mediemotional care, ever|
after treatment. We can help you by providing information and guidance to get you the care you need. Visit
<insert shortened linkfor more.

@ Tip: To access lungancer statistics for your state, go to the CDC and NatiomalcCar | n s t StatelCéneet s (
Profiles which characterizes the cancer burden in a standardized manner to motivate action, integrate surveillance into
cancer control planning, charactee areas and demographic groups and expose health disparities.
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http://statecancerprofiles.cancer.gov/index.html
http://statecancerprofiles.cancer.gov/index.html

Lung CancerImage Bank

Image Source

From theCDC Public Health Image Libré®IL)
Search “ 1l ung c an c Rightdalckf
the image on the left and select "Save image as"
a hiresolution image.

From theCDC "photostream" on Flicka Web site
designed for public image shari@DC images
include public health photos and graphics
developed for public health events that users can
commentonandshar&ear ch “ 1l ung
relevant results.

ATIP ABOUT
SECONDHAND

SMOKE

s
TELLING PEOF
SMOKEARD

From theCDCTips from Former Smokesscial

Media Content CDC allows the use of this conten
across social media platforms. You can also shar
from CDCTobaccoFree Bacebookand Twitter.

Age""

Jessica, His mother.

11
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http://phil.cdc.gov/phil/home.asp
https://www.flickr.com/photos/CDCsocialmedia
http://www.cdc.gov/tobacco/campaign/tips/resources/social-media-content.html
http://www.cdc.gov/tobacco/campaign/tips/resources/social-media-content.html
https://www.facebook.com/cdctobaccofree
https://twitter.com/cdctobaccofree
https://www.flickr.com/photos/gailontheweb/162145810/sizes/l/

Tips and Best Practices

Some Twitter Tips
1. Always try to Tweet (aldocaldda Twitter hamdi@héns/ou @anst@ mentiamteem.
For example:
a. “Presentation on #HRY oigemithreirz atoindrer @@Crearntdii s

2. If you are mentioning a@erson/organizatiorat the beginning of the Tweet, add a period (.) before the Tweet
(without the period, we would beeplying to that person or organizatiatirectly). For example:

a. “ . @&on_General says $8 billion was spent on treating #SkinCancer annually in the US:
l.usa.gov/ lkvSZvt"”

3. If you want toreply toa person/organizationmention their @username at the beginning of your Twéksing
@username at the beginning of the Tweetlwilly be seen by the person you replied to and the people who
are following both of you. Nobody else will see it in their stream, although it will appear on your profile page and
in Twitter searchFor example:

a “@Surgeon_Gener al H o wtreating&tBkinGanceraf we elmployed #Sceeahingbest
practices?”

4. Always shorten the URLSs! This way, it takes up fewer characters and looks c¥eanean do this when you are
scheduling your Tweets on Hootsuite as shdawiow. Here is another alternative

a. Copy the URL you want to shorten
b. Go toTinyURLor other URL shortenemuch ag00.gl (One isalsoavailable through the Hootsuite
platform)

i. Different URL shortener platforms have war$ unique capabilities. For example, TinyURL allows
users to customize the shortened lig&it iseader for people to remember. Goo.ghakes
detailed tracking and evaluation possibédiowingyou to see how many people have clicked on
your shortened ik, capturinghow many people you were able to refer to your or other
or gani webditeasas a sult ojour social media campaign.

c. Paste the URL into their site to generate a shortened version
d. Paste the shortened URL into your Tweet
e. Take oup:the ahdt"“ www. "’

5. Browse youHomeFeed f f ri ends and partner organizations’' T
This helps to increase engagement between you and that partner as well as show your collaborative side! Just
click the retweet buttm!

6. Want to RT something but add your own comment?

a. Copy the Tweet you want to share
Open a new Tweet box and paste the content into the message.
Add the |l etters RT and the Tweet author
Add you comment at the beginning of the message.
Click Tweet to post the message to your followers. For example:

i. “Helpful#preventiontips! RT@CDCChronknjoying the outdoors this summer? Protect

yourself from#SkinCancego.usa.gov/59r4
f. Remember: All of this still needs to be within 140 characters!

S @use

® a0 o
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http://tinyurl.com/
https://goo.gl/
https://twitter.com/search?q=%23prevention
https://twitter.com/CDCChronic
https://twitter.com/search?q=%23SkinCancer
http://go.usa.gov/59r4

Best Practices for Twitter
*NOTEThe followingsection was takerdirectly from/ 5/ Q& {2 OAPf aSRALl 2 2NJ &

dPersonal voiceTwitter is a channel for people to connect arfthee ideas with other people. If you enact a

Twitter campaign that sounds detached and mechanical, you will likely get a poorer response than if you sharec
that same information in a more personable way. iEdwitter user has their own communication stydad

should take time to explore what worKs.

oComplete your profile Most people will evaluate your credibility on your content, and your profile is the most

i mportant piece of that content. Havi ng eawellonn c o mp
your brand’

0Add hashtags to your tweetdf you are tweeting on a particular topic, take a moment to research what

popular hashtags are used, and include one or two in your tweet. Often, the hashtags can beliretbisave
characterspae (i e, “I mportant | essons for #health commu!
your network see your tweets. Note: It is common practice to limit hashtags to two at’most.

oKeep it short. Tweets that are short and creative are easierdéad and more stimulating. One useful rule is to

use only 106120 of your allocated 140 characters. Leaving this extra character apjaas others to use it
whenrdwe et i ng your content ("adding a “RT” and commer
oConsistency is criticaDevelop a ratine and stick to it. This ensures your followers remain interested in your
content, and frequent, periodic posts will help ensure that your followers do not miss information if they were
offline at the time’

dintegrate with your other channelsThere ae a number of minapplications (called widgets) that let you place

a Twitter update feed on your website. When strategically used, this can help to drive attention to your social
media efforts’

oPay attention to analyticsThere are paid services or fregethods of analyzing your Twitter activity. For

example, there are many sites that will summarize your tweet aAmvet activity, and some linrkhortening

services track how many people click through your link. These services give you valuable feadblaak

tweets get a better response, and help you to improve your method of communication.

oLimit your Direct Message®irect messaging is often considered a source of spam by users when sent from
people they do not know very well. If you want to thasdmeone for following you, learn a bit about them and

post it on your main twitter feed, or promote some of their content. These actions demonstrate an investment

in them, and are usually much better received.

Best Practices for Facebook
*NOTEThe folloving section was takerdirectly from/ 5/ Q& {2 OA Pt aSRALl 2 2NJ &

1

, @GWCancerInst #CompCancer #LungCancer #LCSM

aidoa Ffeolea pm: NBf IFaceb@oi wak Builiko be alpace @ conviezyhy ikSaded
relationshipbuilding-one wher e you can signal you “Ilike” some
cause, or share something personal with those connected to you. This emphasis on relationships is very
important and should be the context fgrour communication on the site. By creating a Facebook page, you are
indicating you want to form connections with others and must be ready for the time and attention it takes to
promptly respond to their comments and interactiohs.
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f  &Know the rulesThereare a number of rules that Facebook has in place that restrict what and how things can
be posted. For example, there are specific rules for promotions and contests, you need to create your awarene:
campaign or business on a Facebook Page and not a pégsofite, and there are privacy restrictions on
identifying people in photos without consent. Not paying attention to these rules can land you in trouble, which
is not something you want to deal "with once you'yv

f dLongterm focus.Individuals log onto Facebook to connect first, to be distracted second, and a possible third,
to get persuaded to subscribe to/like/purchase something. Because of this, your efforts will likely be those of
constant, politeyet-engaging exposure shat when the timing is right, they can easily act on that offer they
saw in your update. Be careful of expectations of quick returns and avoiegpondishing contenta steady,
consistent pace is best until you can identify what works vell.

f dPay attenton to the data.Facebook Pages offer analytic data that can be used to trend when and what is
“Li ked” or shared. Use this information to i"nform

1 dKeep it short, simple, and activé: a ¢ e b 0 o kunicatiorcneanager recently mentioned that shorter posts
a max of 250 charactersreceived 60% more distribution than those that are greater than 250 characters. Also,
consider framing your posts with calls to actiesharing, commenting, or Liking tltentent.”

f dintegrate with your other channelsThere are a number of miuaipplications (called widgets) that let you place
a Facebook update feed on your website. When strategically used, this can help to drive attention to your socia
media efforts’

f d&Facebook Ads and Sponsored Storigdonsi der using Facebook Ads and S
and to reach out to more people. Note that clitikough-rates of ads and sponsored stories are among the
worst in the PPC (pagyer-click) world, but 8ll help expose your brand/organization to users who may not
otherwise know you existed.

1 Newsfeed Algorithm Facebook uses avolvingalgorithm to determine what information is displayed in a
per son’ s “Onavwsrage,aastrifanwilonlyvisiiwoe company’ s/ organi zati on
of the time, so it is important to understand how your content and strategy can take advantage of this algorithm
so that your posts are seen by your audiefide.order for your messages to have the fargsheeach and
broadest impact, do some online research to better understand their current newsfeed forfdpldated by
GW @ncer Institute]

Guide to Social Media Analytics and Metrics

Why Measuring Your Social Media Campaign is Important
*NOTEThe following section was takerdirectly from/ 5/ Qa {2 O0AI*f aSRAI 2 2 NJ &

“Maintaining support for your social media strategy depends on how well you can demonstrate the ahpaor social
media efforts on the goals and objectives important to your organization. This section will provide you with an overview
of steps you can take to translate your social media objectives into metrics that can be used to demonstrate value and
leverage ongoing suppoft.

“As part of your soci al media strategy, the following

f ldentifying your organization’”s soci al medi a goal

14
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1 Identifying metrics and the critical path
1 Determiningyour analytic capacity and needs
1 Selecting the appropriate analytic servites

CDC’'s Soci allMeodipaWwrildees gui dance to

Organi Batiah’ Media Goal s” and “ 1 denm@: ==
to set your objectives and measure the outcomes.
Selected Services to Increase Analytical Capacity -
Twitteral | ows you to “l earn more about
with your audience.” For instance,

=]

Tweets in real time; compare your Tweet activity, and see how it trends over
time; click on any Tweet to ge detailed view of the number of Retweets,

replies, favorites, follows or clicks it receives; and download your Tweet metrics.
To get started, log in tanalytics.twitter.comwith your Twitter usernme and
password to turn analytics on for your account .’

*NOTEThe followingsection was takerdirectly from/ 5/ Qa
SOClaIMedlaWOfks 53,644 « 16,019,310 ¢ 5,552 471,356 ¢

“Facebool(free) allowsyou to see certain internal analytic reports. For L_/\/f
example, charts showing overviews, likes, audience reach and content [
o oo0o0® 29000+ 9000000009

sharing. These resources are valuable for identifying how your posting
activity encourages the posting

APost Types ~

o™

“Klout (free) tracks the influence of your posts to the rest of the online
community. Klout scores are measured through: Facebook (mentions,
likes, comments, subscribers, wall posts, friends), Twitter (retweets, BaKLOUT ~eveirrie L
mentions, list memberships, followers, replies),0Ggp | e + ( c o mme -

reshares), LinkedIn (connections, recommenders, comments) and more. m = e SO

Klout will also show you a summary of your best content from the previous -
90 days. This will allow you to take note of what content generated action
from your audiewe. Klout score is a score between 1 and 100 that

measures a user’'s overal/l influen
your audience and who they are sh

InfluencedBy  Influencer

o s M

el
edani i Nice work. Your Klout went up by 2 points in the past 30 days. Keep

doing what you're

Your Score:

/«/u‘v 65

e KN

W«“

B =
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Using Hootsuite for Scheduling and Management
Hootsuite s anonline platform that allows organizationise schedule Tweetand Facebook post&eep up withtheir
feed (thepostsof thosethey follow), and collect basic analytics for evaluation. New to Hootsuite? No problem! Below is
a stepby-stepguide onhow to usethis siteto schedule TweetsThe steps are generally the same for scheduling

Facebook posts.

1. Openwww.Hootsuite.comandcreate an account

2. Add your social media account(s) by clicking on the owl on the left belettyellow below) and type in your
social media sigin names and passwords.
3. Click on the home icon on the left bar (circled red below). This isdamitboardand it will look like this:

ETrain:

w
=
1
&
fe3
‘\
?

it o0 cancn

week(s)a h e a d

O v ¥ AddStream

GT\I GWCancerinst

Are you getting enough
up on your sleep this weekend &
reduce your risk of

m NClprevention

What is
does it matter? DCP Director Dr. Barry
Kramer explains:

CCNPartnership (Twitter; GW

+ Add Social Network

My Tweets

for & social workers!
Access our free Exec Training on
MNavigation &

using code

GTV GWCancerinst

Cancerlnst (Twitter) x -+

Mentions

. annewillis

Wake sure you have the right people
with expertise "at the table” to
collaborate on als

. annewillis

sleep? Catch

overdiagnosis & why

and

State combined campaigns can help
raise funds for

. annewillis

Wap grant applicati

control plan to help meet

objectives
@

=]

. annewillis

Collaboration is critical for
funding

schedul e

back to cancer

CEHGH

Retweets

Faml GWCancerinst

t hem

Are you getting enough sleep? Catch
up on your sleep this weekend &
reduce your risk of

GWCancerInst

Missed our on securing

grants & funding? Never

fear! Access the recording here

GWCancerInst

Great news for patients & the
general health & well being for al
Americans!

NBCWashington

#BREAKING: Supreme Court
upholds nationwide Affordable

on

o o e

Messages (Inbox)

ﬂ GWSMHS
ﬂ GWSMHS
n GWSMHS

£ SaludToday

Thanks you!! If you have time and

want to see the questions ahead of

time, | can email them right now.
Thanks for the retweet!

SaludToday

Good morning! We hope you can join

& spread the ward about our

tweetchat today 1pm ET

about Latinos and Skin Cancer!

gy mandichapman
a. The dashboard featurestdome Feedf all the Tweets from thse you follow imeal time. This is the
column youneed to look at foretweets (RTswhen another organization shares whattu have posted
b. Mentionsfeatures all the Tweetthat mention your organization. This is the column ymed to look at
for engayement. Those Twer users thought to mention you. How can ymspond so they think to
mention youagainin the future?
c. Direct Messagéeatures dl the Tweets that are sent to yoMost of these will entail questi@posed to
you by other Twitter usersResponding quickly to any direct messages will be crucial to increasing
engagement. This column will also come into use with Twitterviews (Q&A evetteen followers and
an experj.
d. Sent Tweetfeatures all the Tweets ygoush out!
4. Now on toschedulirg Tweets. Hootsuite will allow you to think about what you want to Twased postin the

appropr

at e

dat es

constantlybe checking your account and creating new tweetyas go along. Below is a stéy-stepguide on
how this can be done!

’ @GWCancerInst #CompCancer #LungCancer #LCSM
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a. Click on the airplane icon (circled radove. This is youPublisher

b. Clickonthd 2 YLJ2 &S Yb& atdhe @SoKyour screen (marked red above) and a smaller screen
will drop down.

T cuveal a =
Publisher 1 % v (€] Day Week Month
Drafts

Scheduled

Past Scheduled
Require Approval
Expired Approvals
Rejected

Content Sources:

RSS Feeds

Bulk Message Upload

Get the Hootsuite Chrome
@  cxensionto quickly share

links on the web.

Install Extension
@ Jun 29, 4:07 pm

(GMT-4) America/New York

c. Let’'s schedul e!

You can attach an image ¢

- Type in your
You can copy and paste your link ype iny file to your Tweet here.

here and it will shorten it for you. Tweet here.

ek o ([ s "
ﬂ CCCNPartrership <} e Day Week Month ,__EJ
+ .
# ¢lgfe)e a :
- ,
AutoSchedule @ o3 Off s .
= e e e e e e \ .
1 = e You can add your location here.
2015-06-29 . . q .
SoMe Tuowe Thofrom — This will be useful if you are at
* 1020 3 4] 5| & |a v : 15 v AM | PM | . i
o B SRS —— conference or meeting
‘\ 21| 220 23| 24 25 25 37 Wantiosavetime?Trythe bulk message .
?

uploader =
28 29 3 A .
1140 Clear Save )
v-v EXTENSION TO qUICKTY Snare |

You can schedule your |
Tweet here.

links on the web.

Install Extension

@ Jun29, 415 pm
(GMT-4) America/New Yok

ClickSchedulence you Select the date you want
You can see how are happy with your your Tweet published on
many characters eet! the calendar and indicate
remain in you the time of day.

Tweet here.

Select the date you wan-trW
your Tweet published on
the calendar and indicate
the time of day.
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d. You did it!

Your scheduled Tweets will look like this:

Publisher

Drafts

Scheduled

Past Scheduled
Require Approval
Expired Approvals

Rejected

Content Sources:

RSS Feeds

Bulk Message Upload

Get the Hootsuite Chrome
@ extension to quickly share

links on the web.

L
&
1
*
e
\\
?

Install Extension

1:00pm

9:00am

2:00pm

2:00pm

emee@a [ Upgradecorro JGRN

1 X v (€] E Day ‘Week Month

E for #nurses & social workers! Access our free Exec Training on Navigation & #Survivorship using code E...

ncer Institute

Locking for
by GW Cancer Institute

- prof. development? See our listing & calendar of events & #1

Add fruit to your water as a #summer alternative & cut down on #a
by GW Cancer Institute

ol. Alcohol consumption is connected to ...

Are you getting enough sleep? Catch up on your sleep this weekend & reduce your risk of #breastcancer httpu/g...
by GW Cancer Institute

, @GWCancerinst #CompCancer #LungCancer #LCSM
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Glossary

FacebookA social networking site that allows people to create personal pradihesstay connected withtbers
Feed News feeds which you receive straight into your account

Followers People who have agreed to receive your Tweetsacebook posts

Hashtags (#)A form of metadata tag that makes it possible to group messages

Hootsuite: Asocial media managemésystem

Retweet (RT)Reposti ng of someone el se’ s Tweet

Tweets 140character text messages

Twitter: An onlinesocial networkingand microbloggingservice that enables users to send and read short 140
charactertext messages, calledWeets"

Twitter chat A live moderated Twitter conversation focused around a spdoific using aingle hashtag
Twitter handle You Twi t t er name t hat boeaxample: @WCanberinsthe “ @ si gn.
Twittersphereor Twitterverse The total universef Twitter users and their habits

Twitterview: Acombination of the terms Twitter, a popular microblogging platform, and interview. It is a type of
interview for which the medium restricts the interviewer and interviewee to stiorin responses

See Twitter sSTwitter Glossary f or mor e.
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